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ABOUT THIS PUBLICATION

SELL YOUR BOOK: AN AUTHOR'’S GUIDE TO PUBLICITY AND
PROMOTION is part of the Writers’ How-to series, which offers professional
guides on a variety of topics for writers. All guides in the Writers’ How-to series are
available for purchase online at writersunion.ca/writers-how-to-series. Members of
The Writers’ Union of Canada can access the full series at no cost.

SUZANNE ALYSSA ANDREW is an author, host of the Stardust and Courage
podcast, and an intuitive coach for creative people. suzanneandrew.com.

THE WRITERS’ UNION OF CANADA is the national organization of
professionally published writers. TWUC was founded in 1973 to work with
governments, publishers, booksellers, and readers to improve the conditions of
Canadian writers. Now over 3,000 members strong, TWUC advocates on behalf

of writers’ collective interests, and delivers value to members through advocacy,
community, and information. TWUC believes in a thriving, diverse Canadian culture
that values and supports writers. writersunion.ca.

THE LEAGUE OF CANADIAN POETS is the professional organization for
established and emerging Canadian poets. The League’s mandate is to elevate the
cultural significance of poetry and champion the role of poets. Working to nurture
and expand poetry communities and audiences, the organization cultivates the
local, national, and international publication, performance, and recognition of
poetry. The League supports equitable and inclusive artistic practice through poetry
education and development. poets.ca.
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